
©  K a t h e r i n e  S u a r e z  2 0 2 0 .  F o r  n o n - c o m m e r c i a l  u s e  o n l y,  p l e a s e  d o  n o t  d i s t r i b u t e .  w w w. n o m a d a t e l i e r . c o m

M A K E  Y O U R  B R A N D

K N O W N  O N  I N S T A G R A M

LISTEN . FEEL . KNOW

Y O U R  W O R K B O O K

T H E  A R T  O F  F I N D I N G  Y O U R  T R I B E , 

G R O W I N G  A N D  C O L L A B O R AT I N G

M A S T E R C L A S S  I I



©  K a t h e r i n e  S u a r e z  2 0 2 0 .  F o r  n o n - c o m m e r c i a l  u s e  o n l y,  p l e a s e  d o  n o t  d i s t r i b u t e .  w w w. n o m a d a t e l i e r . c o m
©  N o m a d  A t e l i e r  2 0 2 0 .  F o r  n o n - c o m m e r c i a l  u s e  o n l y ,  p l e a s e  d o  n o t  d i s t r i b u t e .  w w w . n o m a d a t e l i e r . c o m

T O N E  O F  V O I C E  I N  C A P T I O N S 

H A S H TA G  R E S E A R C H

 H
A

S
H

T
A

G
S

  ST
R

E
A

T
E

G
Y

WHAT IS YOUR DESIRED TONE OF VOICE IN YOUR CAPTIONS? 

Search tags that describe your business 
(ex. Graphic design, web design)

Search tags that describe your audience needs
(ex. rebranding, brand styling)

See also suggested tags from Instagram related to your 
search

Search tags used by your competitors
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M O N T H LYD A I LY

Schedule a day to plan social media 

Write Captions

Curate Photos or Search for Photos 

Create daily themes

Schedule your post through Planoly

Post once a day (Stories / Posts)

Spend 15 minutes to engage with your following

Spend 20 minutes liking / commenting new accounts 

Actively engage with at least 3 accounts each day 

Instastory that captures your attention

E N G A G E M E N TT Y P E  OF  CO N T E N T

Posts

Stories

Live Stories

IGTV 

Reposts 

Live Stories

Polls

Questions

Quizes

Other
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